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Now, since | don't have time to go through a whole website myself, | decided to make a hard copy of mine so as to ease its
analysis. Most of www.boundlesscalendar.com subject matters were maintained on this manuscript version to display the
innovation's full potential and provide an overall perspective.

Reading this document should contribute to enlighten your understanding of the Caleader™ concept and the Interstice™
(its architectonic version), described within and help you adapt them to your objectives. Although it is indisputably
advantageous to read the whole documentation, time restraints may force you to only go through sections of interests for
the moment. The table below has therefore been designed to help focus on readings according to goals and profession.

You'll notice that some examples display past dates. It is normal since the Interstice™ project was initiated around 1996.
So, at that time '2015' looked very much like the future. It is now determined, for convenience, that some of these
examples remain as such while others be displayed with far off dates so they won't need to be updated in the near future.

AMoarc

1
Marc 'Edge' Doyon
Author, Légende Communication

CALEADER™ APPLICATIONS

ORGANIZATION CALEADER™ INTERSTICE

Architecture

Architects , architecture

schools, 3D design specialists u u u u =
Cities, major corporations [ | | | | | |
Public/private schools
Art, photography and music | | |
schools
Manufacturing companies,

. ring comp [ [ [ [
leisure businesses
Shopping centers, public,

pping p m m u

social and art organizations

Businesses, gift shops,
superstores, camera stores,
video shops, movie studios,
television and radio stations,
entertainment firms, tourism
agencies, youth clubs,
medieval events, adventure
gaming, music stores, music | ]
bands, botanical gardens,
flower shops, natural
product stores, organic foods
suppliers, ecology oriented
businesses, package delivery
businesses, book stores,
public libraries

Banks, financial institutions,
credit agencies

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1418 265 6625 www.legendecommunication.com page 9
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CALEADER™

At last a calendar
without frontiers!
Being the first
universal calendar
in history, the
Caleader™
eradicates the
limitations of the
ordinary calendar
by eliminating its
typical linguistic
obstacles. Being
solely composed of
numbers, it is
accessible to
everyone no matter
where they come
from. Atlast, no
more linguistic
obstacles in
calendars.

—

S—

INTERSTICE™

Architectural
version of the
Caleader™, the
Interstice™ allows
collectivities to
express their
uniqueness through
architecture.
Tourists and locals
alike can come
consult its temporal
references in an
urban setting
favorable to
relaxation. The
Interstice™
constitutes a
pioneering concept
susceptible to be
admired by today's
people and
tomorrow's
generations.

DOWNLOADS

Let's set aside
theory to access the
real thing. Freely
download free
prototypes.
Caleaders™ are
ideal gifts for
friends, family and
business contacts.
They provide
enjoyment and
convenience for a
whole year.

Section only
available on the
website. Please
click on link below
for access.

WEBSITE

)
Tm !
QUIZ & TESTS

Find in this Quiz at
least one easy
question and some
more difficult ones.
This brief challenge
will quickly confront
you with the hard
fact that there will
always be plenty to
learn. Also, you'll
be able to test your
abilities to handle
this new concept
through some
exercises.

Section only
available on the
website. Please
click on link below
for access.

WEBSITE

_eng htnl)

(=]

EXTRAS

This section
introduces other
subjects related to
these innovations
such as events
leading to their
breakthrough
conception, a
condensed resume
of the site's
material and further
more.

Section only
available on the
website. Please
click on link below
for access.

WEBSITE

(www boundlesscalendar.com/extras_eng.html)

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
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CALEADER™: [Calendar + Leader] Calendar without language references whose
universality is achieved by gathering dates in series of FIVE and
TWO within an image's graphical elements, thus identifying
WEEK days and WEEKEND days without the help of a language.

%

-
=
p=N

Example:

10
11

2
WEEK WEEKEND

The first 5 musical notes are the 5 working days of the week while the 2 others are the weekend's.
We automatically know that the 9 for instance is a Friday since it is the last working day of that week.

See?! Don't have to be Einstein to comprehend
that. Even primary school kids have fun navigating
through Caleaders™ together. And the interesting
part of it is that it's UNIVERSAL because there is no
language to translate. So, here you go, this is the
basics of the Caleader™ concept.

- Ea#leader”

Boundless Calendar

X Y

—

-
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Calendar without frontier

Whether you are in China, Brazil or Madagascar, to name only these few places, the weekly pulse of social
activities is made of alternating week and weekend. Despite the fact that the ordinary calendar starts on Sunday
and ends on Saturday, citizens of the world mentally juxtapose these two days into one entity: the weekend. In
their mind, they perceive the alternating sequence of the following two temporal blocks:

The WORKING WEEK............. (Monday to Friday) ......ccccue..... 5 days

The WEEKEND..............cccuu.e. (Saturday & Sunday) ............... 2 days

The ordinary calendar's date layout does not coincide with the mental representation they have of the week.

ORDINARY CALENDAR'S WEEK LAYOUT

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
FIVE WORKING DAYS

CONTEMPORARY MENTAL REPRESENTATION OF THE WEEK

MONDAY TUESDAY WEDNESDAY  THURSDAY FRIDAY SATURDAY SUNDAY

FIVE WORKING DAYS WEEKEND

That is based on this mental representation that the Caleader™ was elaborated. Being devoid of linguistic
references, its dates are grouped in entities representing the five days of the week and the two days of the
weekend. This strategy makes its interpretation instantaneous and universal. For example, let's display January
2200 in week/weekend sequences and let's distinguish them with different colors so to make the interpretation
easier. Dates in orange are weekdays and those in green are the weekend. Dates being so distributed, we can
state without any doubt that January 1* 2200 is a Wednesday since it fills the third place of five weekdays.

4 5 6 789 10 11 12

WEEKEND WEEKEND

The Caleader™ - also nicknamed Boundless Calendar™ - constitutes the very first universal calendar in history.
Being solely constituted of numbers, it can be consulted by any linguistic communities in the world since it
doesn't require translation.

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1 418 265 6625 www.legendecommunication.com page 12




Leading Calendar

The time is therefore over when the calendar was confined to its linguistic community. Effectively, during
centuries the diffusion of calendars was limited to people speaking the same language. It was unthinkable to
promote a English calendar to a foreign region since its linguistic obstacles constituted a barrier to its export.

By removing that language barrier and by grouping dates according to the week/weekend convention, a same
calendar can now circulate freely from one linguistic community to another. If for instance you were from
Switzerland and were considering offering a Caleader™ to someone in Asia, it could easily be consulted since no
translation is required. After countless centuries, linguistic obstacles are finally over.

AT LAST A CALENDAR WITHOUT FRONTIER!

Therefore, the Caleader's added value is universality, which constitutes a ground-breaking asset in our
globalization era. This exceptionality makes it a generational innovation. In fact, it constitutes the keystone of a
new generation of calendars: the Caleaders™.

ONE PLANET: ONE CALEADER™

Beside the fact that it's a new product, is the Caleader™ really relevant, useful and efficient? Do we really need
it? In order to determine its pertinence, let's compare it with our ordinary linguistic calendar...

THE NEED

- Ea’ieader”

Boundiess Calendar

= LN

Juillet July Julio 7A

Mardi Toesday Martes Mercredi Wednesday Miércoles Jeudi Thursday Jueves Vendredi Friday etc.
NI H i AR SR H

First, let's assess the need for universality. The sole alternative with our ordinary calendar, if we want to satisfy
the ever-increasing number of readers, is to add more languages to its heading. As illustrated above, we can
observe that the same information is repeated over and over in four different languages: French, English,
Spanish and Chinese. There's got to be a better way!/ We simply cannot put all the languages in the calendar's
heading to satisfy everyone.

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1 418 265 6625 www.legendecommunication.com page 13




LAYOUT IRREGULARITIES TWO LOOKS REQUIRED

Also, as illustrated below, there can be ambiguity Furthermore, the ordinary calendar necessitates
with the ordinary calendar since some begin on two looks to identify any given date. Let's observe
SUNDAY as others start on MONDAY. These that situation:

atypical layouts may cause confusion:

SUNDAY  coiveeeriinnn, . - --- SATURDAY . 3

v JANUARY v
JANUARY =

e TV TR Tes.m T W TQF"‘s..

1 '4._“‘\.-— o
M3 4 5 6 78 2 3 4 g 7 ;
9 10N 12 B WL ¢ 0 N R Wi
6 17 8 19 20 1 2 R EEEE
he *ix 25 26 27 28 29 [Me “» 25 26 27 28 29

The path followed by the eyes is made of two steps:

MONDAY sy asedessssiesssesssiiisassened
" UANUARY v ¥ 1. Localization of the desired date, then
T YT TR 2. ldentification of the day of the week
B2 3405 corresponding to that date

6 7 8 9 10 jln N2
3 14 15 16 17 18 119 So once the date is located, we have to raise our
2022223242572 eyes towards the heading in order to know what
27 28 29 30 31

day of the week it corresponds to.

There are many ways to solve a situation but there is only one best way to solve it. The Caleader™ settles these
dilemmas once for all. Thus, no more need for translation since it becomes useless. And with the Caleader™,
only one look is required to get all the needed information:

Indeed, it can instantly be known that the 14th is a
7 Friday since it is the last of five working days.

The language saturation problem is solved since there is

9 no need for languages anymore. And if there is no need
10 for words, there is no need either for translation.
11
12 As for universality, anybody knows the week/weekend
A3, international convention. Everybody!
‘14‘ P P Fridayl
15 Next, let's mix business and pleasure by ingeniously
{ 16 incorporating dates within graphics. All we need to
remember is that dates have to form blocks of five days
17

for the week and two days for the weekend. As simple
as that...

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1 418 265 6625
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The Caleader's graphic potential is
almost endless. As the Book Caleader™
illustrated left can be used for schools,

sk book stores and public libraries, so can
prototypes below be used for their
respective potential institutions.

Month

| Weekend

Caleader prototypes illustrated in this section are available for download on the website

www.legendecommunication.com/downloads-eng.html

o { Vanuary)
1st month (January

.' v
Gifts Caleader™ M _ 1
Ideal promotional tool for shopping
centers, gift shops, superstores and 6 7
package delivery businesses. 2349
AAAADA & .3
=k ‘k \r.l;-.e,g:jl]'l;. &
Week Etc
? Week ={C
15t Monin e = L
4 vvyvy ST Vil Y
Credit Card Caleader™ 2 -ﬂ#g‘ M.
u ‘. 1 2 . | | 8 9 10 11 12 |
Ideal promotional tool for financial a | Bank | | Bank '1
institutions, banks, credit agencies v | L | : *}
and superstores' credit department. | ( . -
e A N
A
! : ekend

Film Caleader™
Ideal promotional tool for cinemas,
photography schools, camera stores,

video shops, movie studios,
television stations and tourism

agencies.

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
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Wall Caleader™

Ideal promotional tool for youth
clubs, medieval events and
adventure gaming.

Melody Caleader™

Ideal promotional tool for music
stores, music schools, music bands
and entertainment establishments.

Week Weekend

Weekend

Flora Caleader™

Ideal promotional tool for botanical
gardens, flower shops, natural

{54
a
product stores, organic foods and il e /q
2 4
g1 4

various environment causes. .

Feel free do DOWNLOAD any of the above Caleader™ prototypes on www.legendecommunication.com
They are in color and poster size so they were too heavy to include in the present computer file.

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1418 265 6625 www.legendecommunication.com page 16
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These few diversified illustrations clearly show the Caleader's tremendously rich thematic potential. With a little

ingenuity, skill and determination, it can be adapted to almost any desired topic. It's up to you now to take the

relay and create your own Caleaders™ from symbols corresponding to your priorities and vision. Just get your

Master License on our online boutique and start drawing yours for any year you wish. The Master License comes
with the DIRECT DESIGN™ Guide, a 50 page time-saver filled with helpful info about the Caleader™ concept.

G

- Ea”leader'”
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But the Caleader™ isn't limited to graphics. It also constitutes an added value in many other fields. Let's now
look at its six main applications and explore these fascinating avenues...
APPLICATIONS
— -
ey o Todaydsidy
Chlelady D,
FRERSLTEN DY
PEER TR
o :2‘! ’g % '! 'i '!1; 1 j Y
sl !% m
— \\-”
PROMOTION EDUCATION LEISURE ART ARCHITECTURE

COMMERCE

Tailored to
seduce masses,
the commercial
Caleaders™ can
adjust to almost
any interest
such as music,
technology,
ecology and
many other

popular themes.

For businesses
wishing to gain
long time
visibility through
an ingenious
promotional
tool, the
Caleader™
constitutes the
perfect
approach,
communicating
universality,
creativity and
daring efficacy.

Stimulating the
intellect and
imagination, this
valuable didactic
tool will
consolidate
students'
fellowship. A
class Caleader™
for instance,
would be great
for team work
and would thus
constitutes a
one of a kind
learning
experience.

With its load of
matching pieces
ready to be
assembled, the
3D Caleader™
Game will
stimulates
everyone's
intellect by
mixing thrills
and convenience
since the
ultimate result
will be a year-
round
decorative 3D
international
calendar.

Whether for an
individual
endeavor or a
team project,
the Fresco
Caleader™ will
trigger joy in
everyone by
making the
environment

more attractive.

Being the
ultimate
Caleader™
application, this
architectonic
universal
calendar,
branded
Interstice™,
constitutes a
unique
opportunity for
architects to
achieve an
outstanding
creation and
leave an indelible
mark on their
time.

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
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The calendar trade will never be the same. As it happens, up until now it was impossible to sell, let's
say, French calendars to Portuguese people. But thanks to the Caleader™, we can now distribute the
same calendar worldwide since it voids all linguistic barriers that used to limit its distribution to a
single linguistic community. Furthermore, it constitutes a low-cost novelty to produce since unlike
most calendars, it is limited to a single decorative poster size sheet of paper. It also gives a break to
consumers whose days are filled with countless products saturated with translations.

Beware of Losses!

Let's not kid ourselves and celebrate too early though! We can effectively manufacture countless
Caleaders™ and be compelled to throw them away. Why? Simply because consumers don't have
time to play riddle while shopping. If they ignore what the product is about, they will simply pass
by and ignore it. Initially then, and up to the time where it is known to the majority, most part of
the budget should be dedicated to publicity in order to inform consumers of its existence,
originality and characteristics. So marketing should be planed early. Failure to do so may cause
considerable losses. Calendars have the particularity of not being saleable after their short
commercial lifespan. THEY ARE ONLY A ONE-SEASON-PRODUCT. After that brief period, they
cannot be sold. Contrarily to clothing which can stored and sold the next season, they are non-
renewable items. It is therefore imperative not to take the risk to undergo heavy losses due to an

over-optimistic enthusiasm.

Steps to Market Caleaders™

e Adoption of a theme e Printing

e Elaboration of graphic concept e Warehousing

e Design e Distribution to retailers
e Marketing / publicity / promotion e Sale to consumers

DIRECT
DESIGN

GUIDE

This 50 PAGE TIME-SAVER comes freely with the Master License. It
may prove a great asset in hastening the realizing of your own
International calenders. More details at the end of this document.

INTERNATIONAL
CALENDARS

FRESCOS
LANDMARKS

POWER :.; SERVE

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1418 265 6625 www.legendecommunication.com page 18
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Nobody appreciates seeing the fruit of his labor going to waste. That's why promotion's aim is to speed up the
reach of your business goals. If you want to benefit from long time visibility, display a daring corporate image
and entertain your audience, the Caleader™ is the promotional tool you must have.

Visibility

The Caleader™ favors organizations wishing to have a promotional tool corresponding to their business' profile.
Elaborated in a coherent way, it could help distinguish your company, entertain your guests and incite public
interest while highlighting your products and services. The Caleader™ will add a refreshing dimension to

everybody's routine. During months, your business will be proudly displayed to everyone's view, generating
fascination and pleasure.

Advantages

e Unheard-of way to promote your enterprise

e Entertaining and useful

e Personalized to your business with graphics illustrating your products and services

e Generates months of visibility among your potential customers

e Possibility of inserting a legend at the back with information about your organization

e |deal as apromotional gift to clients, business contacts, employees, friends and family members

e Perfect for spreading an innovative, universal, inclusive and openess image of your enterprise

e Great for visibility among foreign communities while experiencing communication difficulties with them
e Rarity of supply: return of people to your organization to get extra ones

Carefully observe among the following examples how a same month (January) can be displayed differently
depending on one's objectives. First, by adopting the Gifts Caleader™ above, the items illustrated on it could
promote products available at the store.

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1418 265 6625 www.legendecommunication.com page 19




Or, in the case of a Shopping Centre, its many stores' names could be incorporated on it:

Animots

426 27 2

The same strategy could be applied to numerous other Caleaders™ like, for example, the Credit Card Caleader™.
Items illustrated could for instance promote purchasing advantages provided by the membership card:

o002 561789 12 13 14 15 16 19 20 20 22 23 26 27 28 29 30 00000

ww&“'.ﬂ*w

..or list the multiple privileges the card offers:

E———

00012 56789 12 13 14 15 16 19 20 20 22 23 26 27 28 29 30 go0b00
Credit Margin Experlise Competitive Membership sSavings -
Loans Advice Rales Privileges Investments

..or promote the organization by displaying its crest or another added value:

o 0012 12 13 14 15 18 19 20 2% o000
P - ‘._\: -

worigrid “-'| .L.ll WsgliGeide W ,ml(:l Wi
L ad -y ey 4

..or, again, be left vacant so to be used for personal notes:

__-—

16 22 23 o000l

19 Qy 2V 2

_7(-‘\,19"

s 6 7 13 14
{'n\ ”1”

Dl r’f-'f“{"t_‘

o 0 0Ly 2

Ippe?

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
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Exercise 2 (

Now, let's pretend for a moment that you own a music shop called Melody Instruments and
that you want long term visibility in your neighborhood. Seizing the opportunity of a
potential customer that just came into your shop and to whom you want to offer a
promotional Caleader™ so it will proudly be displayed at his home, you may use the following
methodology. Free samples are available for download at www.legendecommunication.com.

Suggested Approach

o Before offering a Caleader™, ask first him his birthday or any date of importance.
e Then consult the Caleader™ and tell him what day of the week that date will be on.
e Next, present the Caleader™ to him stating that it is the first universal calendar in history and that it can be
interpreted by anyone since dates are gathered in weeks and weekends.
e Finally, after informing him of your own birthday, challenge him to find it and to identify its day of the week:
o  First, ask him to find the month, then the date and finally its day in the week.

F\ Let's not forget that it's a brand new concept and that even the simplest things require an
| adaptation period. Depending of his level of fatigue, it is possible that you may have to repeat
(’(2‘7/0[1}7 the exercise. Once succeeded, congratulate him for passing the test.
Iustryments<

It's on! You've just made a new enthusiast. He will be eager to inform his peers about this new
toy, becoming at the same time your business representative. Don't forget that you are the star
on this Caleader™. His listeners, in turn, will be intrigued at how he succeeds in discovering their
birthday on such a mysterious illustration. Your Caleader™ will go around town. Isn't it what you

e —— wanted in the first place? And on that Caleader™ are your coordinates for those who would be

interested in getting one freely at your store and, maybe, purchase a musical instrument too. At last, new potential

customers coming into your business.

DISADVANTAGE

Up and until the concept is known to most, people will be compelled to explain it to others. Unless, of course, a major
televised campaign makes it known to everyone.

DIRECT
DESIGN

GUIDE

Get this 50 PAGE TIME-SAVER so you may achieve your Caleader™
based projects faster. More details at the end of this document.

IMTERNM\UNM
CALENDARS
FRESCOS

LANDNARKS
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Bored of unchanged didactic scenario for years? Weary of the same teaching methods and materials? Getting
poor interest from students? Consider the Caleader™! Together, they'll discover countless cultures using
contemporary calendars whose dates differ from theirs. An adventure to the heart of modern civilizations.

For example, when 2035 will be used in most Occidental countries, 1957 and 2578 will
be used respectively in India and Cambodia. Yep! There are people* NOWADAYS using a
different temporal system than ours. In our 2035, will Japanese workers receive
paychecks dated 2695 which will then be effective over there? Of course not!
Otherwise, banks would be confused while attempting to change Chinese checks dated
4733 and Arabia's 1456 in the same day. For a better efficiency, all countries have
adopted an international convention allowing them to proceed with economic exchange
while making abstraction of their cultural differences.

Homework will never be so exciting! Imagine students attempting to discover what event triggered the
Cambodian era, what is a lunar month and why it is not made of 31 days as ours. Students will marvel while
discovering the world from a refreshing and unexpected perspective. And no, we are not the center of the
world. Billions of people function with time references different than ours. Wow! All that stuff really starts to
be interesting...

*Population: Arabia = 48,000,000+ / Cambodia = 13,000,000+ / China = 1,320,000,000+ / India = 1,100,000,000+ / Japan = 125,000,000+ / Etc.

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1418 265 6625 www.legendecommunication.com page 22




Precious Educational Asset

The Caleader™ has an outstanding didactic potential. It eases the learning of
historical, geographical, sociological, astronomical and artistic notions.
Furthermore, it stimulates the intellect and imagination. Each Caleader™
represents a wonderful challenge and a fascinating learning experience.
Consider making the student's research culminate with a collective Class
Caleader™ made from the entire group of pupils... Something tangible they will
proudly exhibit for everyone to admire. As Antoine de Saint-Exupéry once put it:
If you want to unite men, give them a city to build.

Pedagogical Strategy

e Approach based on personal involvement and collective contribution

Objectives

e Highlight the importance of time

e Stimulate research and innovation

e Develop a sense of accountability: time as a limited resource
e Encourage personal contribution to the collectivity

e |nvestigate time calculating methods throughout history

e Learn various time management systems

Results and advantages

e Openness to other cultures and respect of the difference

e Trilling assignments providing an experience focused on discovery
e |nstilment of a sense of belonging to a team

e Realization of an unheard-of creation expressing class originality

Matters to study and pedagogical activities

e Cultural aspects of calendars

e (Calendar characteristics in other cultures

e Speech by students sharing their discoveries

e Characteristics inherent to solar and lunar calendars
e Astronomy versus calculation of time

Methodology

e Submission, by students, of themes to adopt for the Class Caleader™
e Democratic exercise: adoption of a theme by the class' majority
e Election of project leaders
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Methodology (continued)

e Research and submission by students of potential graphical elements

e Repartition of tasks to everyone

e |Insertion of the group's discoveries on the back of the Class Caleader™

e Printing

e Awarding of one Class Caleader™ to each student as a gesture of appreciation
e Exhibition of a wall size Class Caleader™ for consultation by other classes

e Insertion of the Class Caleader™ within the Graduates' Album

e Selling of Class Caleaders™ for various fund raising projects

Class Projects
o Collective realization of a Class Caleader™
e Collective realization of a Fresco Caleader™
For further information regarding Fresco Caleaders™, consult the ART Application section.
Ideal for Open House Day
e (lass Caleaders™ constitute an excellent promotional tool to recruit newcomers, promotes an innovative
image of universality and inclusiveness as well as proudly expresses your students' talent.
Ideal for Fund Raising projects

e Promote your school by selling Class Caleaders™ to population
e Finance school projects at the same time
e One whole year visibility for the school

FREE SCHOOL PROJECT FORM

Légende Communication has developed a basic compiling form next page to help gather information pertaining
to a specific nation. You can also download a different form that allows comparison between the various time
systems being presently used around the world by clicking on the link below.

http://www.boundlesscalendar.com/images/caleader-schoolproject eng.doc
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CULTURAL CALENDAR PARTICULARITIES

Nation:

Cultural year

Event marking Era origin

New year's beginning date

Cultural numbers

Major events underlined in their calendar

Collective symbols

Sources (example: Wikipedia, friends, dictionary, etc.)
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BUILD YOUR FUTURE!

ERECT YOUR OWK CALENDAR YEAR. EVERY YEAR!

3D

CALEADER

[iveciors IR Voot

The 3D Caleader™ Game is an original way to stimulate the intellect. It will provide hours of fun to everyone.
Based on the Brick Caleader™ concept, this three dimensional Caleader™ allows users to erect a mini-
ornamental wall whose pieces constitute a year-round calendar.

Need to identify a date? A brief look at the 3D Caleader™ will do the job! Pleasing to the eye, this pastime
would ideally come with adornment accessories such as artificial plants and butterflies. The final product will
graciously blend in any setting and bring enjoyment to observers. This once-a-year hobby helps underline the
importance of time. Next year? Just disassemble the structure and rebuild another one corresponding to that
specific year's prototype. For more details about such a 3D game, just get the Master License which comes with
the DIRECT DESIGN™ Guide, a 50 page time-saver providing data about how many pieces are required for
months, weeks, weekends, etc.
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Performed cleverly, the Fresco Caleader™ is an artistic expression
that triggers a brief moment of awe in the midst of any ordinary

day. Setting off conversations, it will be the subject of the hour

for onlookers stricken by its originality. Consulted by most, it will

become a daily time reference in the neighborhood. Embellishing

the urban scene by its blending elements, it could express any

given theme. Inside, it could entertain spectators calmly chatting

in a reception hall or during the intermission between artistic
representations. Outside, it could graciously decorate the front entrance of any institution. Artistic Fresco
Caleaders™ are displayed on the website: http://www.boundlesscalendar.com/caleader&arts eng.html

Fresco, not Fiasco

This fresco project will add a refreshing dimension to the urban zone, giving it a lively character. Furthermore, it
constitutes a valorizing alternative to youth coping with idleness. Such an initiative would motivated them to
get involved and expressing themselves wisely, first consulting each other for an urban artwork theme then
achieving it in a way that satisfies their common ambition to state their distinctiveness.

The end result could be a artwork representative of their identity and values. Once completed, they will proudly
show their achievement to people, which could instill self-esteem and set the way to a bright future. Numerous
walls in the urban zone would welcome such a fresco, therefore contributing to heighten the cities overall
appearance.

For more info about such a 3D fresco, just get the Master License which comes with the DIRECT DESIGN™ Guide,
a 50 page time-saver providing clever clues about how monthly elements can be arranged so they won't have to
be replaced while changing dates every new year.
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INTERSTICE

ARCHITECTURE PROJECT
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Minimalist Interstice™ prototype

INTERSTICE™: Architectural calendar composed of twelve structures of any shape on which are built-in
dates of the current year.

1st month

Foundation of universal architectonic calendars, the Interstice™ not only allows the (January)

collectivity to express its originality through architecture but also integrates a universal
time reference accessible to onlookers from all places. Like a sundial, it doesn't require any
translation. Therefore, it constitutes one more step towards universality since everyone
can consult it without having to feel discomfort about of linguistic obstacles.

Week

Weekend

Week

Weekend

L4 AAAAA 445 AAAAA

UNIVERSAL temporal structure

Etc.

Being solely composed of numbers, the Interstice™ can easily be consulted by anyone since
the identification of the days of the week is made possible by grouping dates according to
the contemporary international weekly standard, which is the week/weekend sequence.

For pedagogical purposes, the Interstice™ and structure illustrated on this page were
reduced to their simplest expression. You may consult our website's Design section to
discover multiple possibilities to substitute them by cultural or futuristic structures.

Minimalist structure prototype
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The captivating aspect of the Interstice™ resides in its universality, its design possibilities and its thematic
potential. Structures composing this work may vary from one another as to their forms and proportions. They
can either be relatively small or have humungous dimensions. They can express cultural pride, social values,
futuristic vision or simply the ingenuity of the designer. Materials are also his prerogative. He can favor cement,
marble, wood, gold, silver, glass or any other material which may be judged relevant, depending of his priorities:
longevity of the structure, aesthetics, technology (automated digital dating system, for instance) or the easy
maintenance of the structure.

Erected in the heart of a
public park, the Interstice™
is the culminating point of a
relaxation area. Ideally
surrounded by gardens and
fountains, it offers visitors
quietness in a setting
favorable to an urban break.
This universal architectonic
time structure offers visitors
the opportunity to come
and lounge during a simple
walk, no matter what
dialect they speak or culture

they are from.

Discover how the world is ripe for Interstices™ and how it can ease interaction between nations and contribute
to a better understanding from one another...

- caleader The NEED for the Interstice™

Boundless Calendar

= L NN

WORLD COMMUNITIES

Arabic Indian  Australian Italian Cambodian Japanese Chinese Jewish

1436 1937 2015 2015 2558 2675 4713 5775

\ \ 1 | 9 — — R
Y Y 2 1 © = = 2
e o 3 11 m = = )
elc. etc. elc. elc. elc. elc. elc. elc.
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All countries use the gregorian calendar as an international time reference but many employ parallely a cultural
calendar whose starting era differs from others. That cultural year underlines the start of an important era to
them and the calendar's yearly beginning varies according to each one. Furthermore, many of these calendars
are lunar. The Interstice™ would then help visitors get acquainted with the particular way the nation manages
time. lllustrated by chronological order for the year 2015, on previous page, are a few contemporary cultural
dates.

The present historic period we live in is characterized by the fact that distances are measured in terms of time.
For most of us, technological progress makes it obsolete to assess distance in terms of space. All is now a matter
of time: Paris? Six hours from here! Tokyo? Fourteen! New York? Two! Ignoring distances, we now rely on
time since it has become the benchmark by excellence. In the same day, we can now visit cities at opposite ends
of the globe. Technology allows us to move at a breathtaking speed, hasting our interrelation with each other.

Global Touristic Perspective

The advent of globalization constitutes an unhoped-for opportunity for each people to share their respective
distinctiveness. It may favor mutual understanding and allow ethnic groups to proudly share their collective
singularity. Each community has its own history, heroes, dialect, gastronomy, values and traditions. The
calendar, at this level, constitutes a social banner. It reveals the predominant particularities of each civilization.

Each era or society possesses a distinct methodology for calculating the evolution of time, may it be the simple
rhythm of seasons or a more elaborate system. The calendar, by its nature, allows each tribe to remain
conscious of its ethnic identity. It favors the perpetuation of social values and traditions. Cyclically, the
community commemorates its territorial, social, sacred and legendary celebrations; it remembers its athletes,
artists and thinkers; it recalls epic wars and heroes. So, the calendar whispers the cultural secrets of each
nation.

Parallely, architecture remains an incontestable expression of the collective ingenuity. May we think of the
pyramids of Egypt, the monoliths of Stonehenge, the Eiffel Tower or the Statue of Liberty, architecture
constitutes an inexhaustible cultural heritage, often filled with revelations and mystery. It awakes curiosity and
triggers fascination. That's why, still today, these landmarks remain culminating points of touristic afflux.
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It can therefore be concluded that distinctive
architecture constitutes an added value for
communities eager to make their cultural assets
known to others. The Interstice™ can be an
excellent promoting banner and fill the ever
growing need of the human spirit to discover
the other. What would be better than an
Interstice™ to confront prejudice and prompt a
fruitful reflection?

Minimalist Interstice™ near waterfall

The Interstice™ will fascinate visitors from around the world while providing an enlightening experience.
Effectively, it possesses an exceptional pedagogical potential. It may abound with historical, geographical,
sociological, astronomical and artistic features.

Each Interstice™ represents in itself a fascinating adventure. In fact, this innovation could ensure an unhoped-
for visibility for its Host-City and enrich the visitor's stay as well. This is why the tourist population that will get
acquainted with this milestone could attempt repeating the experience. Among their travel photos, none will be
confounded with those of the Interstice™. These pictures will bear witness to an unmatched masterpiece.

By its nature, the Interstice™ will prompt local pride and induce public interest, as much regional as
international, thus contributing to tourist afflux and the reach of financial goals. The universality of this
milestone will not fail to enthrall strangers and add a refreshing highpoint to their itinerary. It is hence judicious
to invest in a project generating as much cultural as economical advantages. This artistic keystone is a
lighthouse, an event in itself. Also, the simplicity of the structure could make it a success that is not that
expensive to achieve.

Let's now see how a minimalist Interstice with climbing plants may constitute a universal calendar and a point of
interest for touristic masses...
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Neither era nor civilization ever gave birth to such an architectural milestone. The Interstice™
thus constitutes a pioneering concept susceptible to be admired by today's populations and
tomorrow's generations. The visibility generated by such an architectonic ingenuity could
surpass all expectations. Who knows, maybe your Interstice™ will still be proudly standing up
in the next millennium, revealing to the then generation the originality of our era and the

courage we have inherited from our predecessors.

Branding of the Structure

The dictionary definition of an «interstice» resumes perfectly the two main facets of this mega structure: space and time. It
defines it as being a space between two things, for example, the spacing between your computer keyboard keys. An
interstice also designates a time interval between two situations. As an example, the peace interstice between the two
World Wars was 21 years (1918-1939). This structural calendar thus embraces the two main aspects of the interstice
definition: space and time. Being physical, it occupies space and, by its nature, it constitutes a time reference. What other
designation would have better fit this milestone?

Your Interstice™ should therefore be a breach in space/time, an urban haven, a retreat zone impermeable to urban
preoccupations. It should also be a pause in daily activities, an interval favoring resourcing, serenity and equilibrium.

M

For pedagogical purposes, the Interstice™ illustrated above has been reduced to its simplest expression. You may consult
our website's Design section to discover the possibilities available to swap such minimalist identical columns by cultural or
futuristic structures. Furthermore, these structures don't have to be identical to each another.

Get acquainted with the thrilling facets of this super project: creativity, ingenuity and design. Dare take on the challenge of
being who you really are: different. If you think big and refuse to be content with the crumbs your environment is feeding
you...


http://www.boundlesscalendar.com/interstice-design_eng.html
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- ’\\ When time comes to design your
Interstice™, it is imperative to think
outside the box, to dare being audacious
in order to achieve a ground-breaking
realization. Your imagination is the only
boundary. Beside technical limitations, it
is indispensable to create a structure
whose visual impact will prompt respect
as onlookers witness an amazing

phenomenon. Get inspiration from the

following few suggestions.

DATES

Dates could be integrated in an artistic manner as illustrated left, thus adding an
aesthetical cachet to the creation. By itself, the sole dating system constitutes a great
challenge for the architect since dates should be updated annually in order for the
structure to remain relevant and contemporary. No one, of course, would really be
interested to go consult a temporal reference which dates would be obsolete.
Therefore, design plays an important role since it is imperative to elaborate a dating
system which integrated elements allow their yearly replacement. The Interstices™
should be fully functional and made of modular elements without compromising the
aesthetic aspect of the work. This, of course, does not apply if dates can automatically
be updated annually by a computerized dating system.

INTEGRATED SUNDIAL

Positioned in the center of the Interstice™, the visitor could
consult the time of the day by observing his shadow
pointing towards numbers of a sundial integrated to the
structure. Thus, the Interstice™ would be a complete time
reference revealing the year, months, days and hour of the
day. Will taking a picture of one's own shadow become a
new tourist pastime?
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MIDNIGHT INDICATORS

At exactly midnight every day, the Interstice™ indicates the passage
from one day to another, illuminating the skies during one short minute
by means of its programmed light beams. This brief show generates
anticipation in surrounding areas, requiring to remain vigilant in order to
grasp this precious moment of the day.

Unhoped-for Perspective

These few clues should inspire you to achieve with your efforts and ingenuity, a never-seen-before structure. If
architecture and urbanism captivate you, the Interstice™ concept will allow you to discover an unexpected perspective of
architecture.

During the design process, follow your instinct! Each monthly structure can take any shape issued from your imagination.
Don't forget however that they have to respect a specific theme. You can sketch out these structures as per your own
vision, then promote your Interstice™ to various potential clients or, if you already have a client in mind, draw a model
matching his profile and approach him with an Interstice™ that ennobles his identity.

A plain sheet of paper and a pen is all you'll need to start. Take the time to relax before undertaking the project. An excess
of stress may block your inspiration. Consider how the client you have in mind should be perceived, his predominant
characteristics and the symbols reflecting his nature. Invest time, energy and resources on a daily basis. It belongs to you
to achieve the artwork of your choice. With a relatively small daily investment, constancy will allow you to reach success on
the long term. Intelligence, effort and perseverance could lead you on the path to victory. Remember that a tree doesn't
grow in a sole day. (Well, yes, plastic tree, but they truly are not that fabulous ;-) A little time invested regularly and a lot
of passion could lead you far beyond your expectations.

EXAMPLE OF VARIOUS FORMS BEING USED FOR MONTHLY STRUCTURES (JANUARY and FEBRUARY)

'n«nﬂ

§ § §

Classic Style (Greek columns) Cultural Style (American Indian for instance) Cubic Style
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EXAMPLE OF VARIOUS FORMS BEING USED FOR MONTHLY STRUCTURES (JANUARY and FEBRUARY)

A

Artistic Style Glass Style Earth Style (Environment theme)

§

These graphics and more can be downloaded from the website for viewing details.

Design Strategy

It is useless to display every possible theme that comes to mind such as, for instance, social values (patriotism,
family), history (events, heroes)... These structures could for example emphasize on twelve men whose historic
contribution has shaped the nation. They could also depict a story, be part of a whole, expressing an
introduction with the first month of the year up to its conclusion at last (such as displayed in the Shalom
Interstice™ Landmark). Since observers will be surrounded by these structures, it would be wise to attempt
communicating an ambiance so that they may feel a mood emanating from the Interstice™. It is then up to the
designer to elaborate themes expressing his particular vision. The basic notion is that a structure can have a
different shape than others as long as it still serves the purpose of displaying adequately its month of the year.

For those who are not yet knowledgeable about 3D software, it could be useful to know that they can freely use
Google Sketchup which provides a full range of powerful 3D tools that can draw any shape that comes to mind.
Sketchup's main features are displayed on Youtube throught online tutorials.

Who are potential Interstice™ buyers? Let's discover their profile and motivations...
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You are an intense architect who wants to draw unique Interstices™ with the aim of promoting them to clients susceptible
to erect them on their territory? Consider the following candidates to acquire such unrivaled mega structures.

Cities

Every city dreams of becoming a tourist attraction. The substantial income generated by this industry is coveted by most.
However, to become distinguishable isn't easy. A city is a city and there are plenty on earth. What then should be done to
incite interest towards the territory? What makes millions of humans invest a small fortune every year, leave their region
and cross oceans to reach a tourist destination? The mental evocation that these destinations exert on the human mind
constitutes an undeniable source of motivation. Its might is so powerful that it moves human masses, provoking touristic
tides.

At this level, an outstanding Interstice™ can represent an interesting option for the city. The Interstice™ possesses all the
great assets of architectonic milestones: uniqueness, charisma and a pleasant appearance. Therefore, by its nature, it
constitutes a landmark and deserves its place besides world-famous cultural expressions. It has all the qualities needed to
become a universal emblem solicited by touristic masses. This concept bears witness of openness to the world and
represents a unique opportunity to concur to architectural gems of civilizations.

Nations

Modern transportation favors the moving of masses. Exploration has now become a
popular entertainment. Equipped with a cellphone at all times, people snatch daily scenes
for keepsake. The actual era thus represents the ideal epoch for a nation wishing to get a
landmark that will propel it to the international forefront. What could be better than an
Interstice™ to express its distinctiveness and trigger interest towards its territory?

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1418 265 6625 www.legendecommunication.com page 42




Client's Motivation

The ingenuity of a work is not enough to convince an official to invest huge amounts of public funds. His decision must take
into consideration the economical aspect of the project. Apart from the enormous amounts of money to invest, he must
also consider lateral implications: time, energy, expertise and public criticism. Although the initial investment may be
substantial, numerous advantages could largely compensable for it on long haul: worldwide visibility, local pride,
employment, tourist convergence, social development and economic prosperity.

Your Client's Clients: Tourists & Guests

Issued from a simple but performing concept, the Interstice™ constitutes a refreshing pause for the tourist keen on travel
trophies. Brightening up his journey, it will garnish his itinerary. One will surely be photographed near the column on
which appears the date of his visit. The vacationing couple will be pleased to be photographed near their engagement
date. As for children, they will cheer up while getting their picture taken as they proudly stand near their respective
birthday date. Whether young or old, everyone will have fun investigating the structure for important dates.

Furthermore, as for any destination, visitors will eagerly buy products reminding
m them of their visit. Thematic Caleaders™, postcards, t-shirts, caps, key rings and

accessories of all sorts could easily become an additional source of income long
after the Interstice's inauguration. These products constitute an asset since the
tourist using them back home becomes a promotional agent for you. He will tell his

people who could also come experience for themselves this unique adventure.

Tourist merchandise

Major Corporations

Motivated by prestige, many companies could also want to acquire an Interstice™ for their own for their head-office. An
aluminum manufacturing company, for instance, could decide to erect an Interstice™ entirely made out of aluminum. Thus,
when an official visit occurs, guests may be overwhelmed by the masterpiece's majesty, achieved entirely from the
company specialized product. Let's not forget its functionality since it also constitutes a time reference to the observer.

By its universality, the Interstice™ can be built on any collectivity's territory. The community must simply select a strategic
spot. Many factors may influence this choice, such as the availability of an outdoor site, the economic goals for that
targeted region and its accessibility to the population. Apart from erecting a unique work expressing its identity, the client
could also beneficiate from the following advantages:

e Association to an architectonic concept marking the dawn of the new millennium
e International visibility, pride and distinction

e Convivial and original relaxing area

e Tourist influx

e Employment creation

e Economic growth

Why do research? For what purpose? Who will benefit from it? Let's discover the importance of research in the design
process of an Interstice™...
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If you want to stand out as an architect, it is imperative to
invest on research, particularly on your client's profile and
calendar so as to optimize your performance, prompt public
interest and give him appropriate visibility. Be aware of your
originality! Without being eccentric, proudly express your
singularity. Once your Interstice™ is designed and the project
elaborated, there will only remain to find an acquirer and to

determine with him the site of its erection.

Keep in mind that your client wants to trigger international interest towards his territory. The cultural factor is
therefore essential. In the eventuality that cultural numbers were present on the Interstice™ instead of
conventional numbers, it would lose its international aspect. However, such an Interstice™ could represent an
interesting touristic asset for visitors wishing to explore the cultural temporal system of the Host-City.

Since Interstice™ elements can adapt to practically any structural form, its designer should make a serious
research on the Host-City, its culture and its history so to express adequately its identity:

e What are its cultural symbols?

e How can they be represented on structures?

e What is its cultural year?

e |[sitasolaror lunar calendar?

e At what season and date does its New Year start?

e  On what historical event is based the origin of its calendar?

e Can we make this event transpire on the Interstice™?

e What are its traditional numbers?

e Do these numbers originate from their alphabet? (Some nations use their alphabetical letters as
numbers. Example: A (=1), B (=2), etc., then A+B = C.

e How can numbers be astutely integrated to the Interstice's structures without compromising its
aesthetic appearance? etc.

Research will provide the architect with theme elements to exploit, thus enabling him
to conceive an unheard-of masterwork especially profiled to his client. The final
product will portray the Host-City in such a particular way that it won't correspond to
any other community in the world. As we know, cultural symbols aren't lacking in

most societal groups.
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Through art, cultural expression transmits a feeling related to a society. Itis
expressed by exterior signs symbolizing what distinguishes that collectivity. On the
left are straightforward examples of cultural symbols being used as monthly

structures.

An Interstice™ may also underline the glorious era of an empire. Structural elements

m\ . . .
! 5 ! could therefore adopt shapes related to that period. Dates could be displayed in
: v . numbers used at that time thus evocating that era. Let's notice that on the
N’ vi ua’ illustration on the left, shields vary from one another, each expressing their own
. L]

particularity.

In the minimalist illustration on the left, there would only remain to incorporate dates
and cultural particularities pertaining to India's calendar: 1957 (year 2035 of the
Gregorian calendar) so the tourist may better get acquainted with this culture.

» s m Elements could as well bring to light a geographic region such as India, for example.
‘

By its versatile nature, the Interstice™ can consequently adapt to countless domains:

e  Mythology, culture and tradition

e Sport, cinema and music

e Events and historical heroes

e Social values such as family, work and courage
e Technology and futurism, etc.

What makes the Interstice™ a challenge? To what extent? Let's discover why building one constitutes an
enormous but punctual challenge...
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Nothing happens by coincidence. Everything is the result of a will. At this
level, the Interstice™ isn't an exception. It will only turn into reality when
someone, somewhere, will take that firm decision. The main challenge will
then be to form a competent team dedicated to its achievement. Effectively, it
is too big a challenge for a sole person's competence. Engaging contacts will
then be required to gather the needed expertise. Experience shows that what
we know is important but WHO WE KNOW can make all the difference. Our
contacts can sometime take us out of trouble, give us a hand or open doors
that we couldn't otherwise.

An Interstice™ cannot be improvised. It is the fruit of a sturdy reflection. Financing the venture is only one
aspect of it. There also is...

e Researchtodo e Negotiations to undertake
A theme to establish A site to determine

e A colossal structure to conceive e Asaletoclose
e Contacts to initiate e Permits to obtain
e C(Clients to find e And numerous other unforeseen events

which won't take time to hatch out.

Consequently, this is a long term project requiring intelligence, efforts and perseverance. Each Interstice™
represents in itself a paramount challenge since it appeals to ingenuity and vision. With your know-how and
perseverance, it could become a new international landmark admired by foreign populations, thus bringing you
fame and recognition. The next decades are favorable to erecting such masterworks, thus marking the birth of
the third millennium as the Interstice™ Era. In effect, it shapes history: the very first universal architectonic
calendars in human history.

Who are these architects who will harness their talent for the completion of such a magnum opus? Are you one
of them? Consult the next topic to see if this undertaking matches your aspirations...
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For architects wishing to get out of the beaten path, mark their time and leave an exceptional heritage to mankind, the
Interstice™ is the ideal project. What's better than this landmark where generations will flock to admire its majesty and
consult its temporal references?

Thanks to technology, the present Age makes the now and everywhere, available to the most
audacious, ensuring instant visibility and worldwide impact. This is an unhoped-for opening to
establish your influence on the world market by making a landmark hatch on the continent of your

choice.

Being a professional architect, you have two major advantages that most people don't have: expertise and technology.
Your knowledge of specialized software allows you to elaborate complex structures within a relatively short period of time.
With a simple click you can...

- model various aesthetical polyhedral elements

- change dimensions at will

- modify material and finish

- simulate an environment

- enhance appearance with light effects and shadows

- create views from different angles and rotate the structure

Such assets make the structure easier to sell. This innovative concept can also assure you leadership
in the field and represents a unique occasion to get distinguished on the international scene. Then, at
last, will come time to proceed to the most exciting phase: stepping from theory to practice, evolving from dream to reality,
and going from abstract to tangible: the construction.
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Are you at crossroads? Here's a project incarnating the beginning of a new adventure surpassing the imaginary.
The future honors good decisions. The Interstice™ constitutes a refreshing concept in a world of rampant
conformism. In order to maximize your chances of success, it is preferable to ensure that you

are...
e ambitious, bold and visionary
e an excellent administrator
e professional and autonomous
have...
e an expertise in architecture
e time, energy and determination
e agreat capacity to adapt to evolution
want...
e toinnovate in the field of architecture
e to answer the needs of a globalization headed market
e to achieve audacious realizations
like...

e totravel and get acquainted with other cultures
e promoting your own achievements to foreign lands
e negotiate for your own account substantial contracts

If this matches your profile, this project might be your dream come true. Do not just turn the page, begin a new
chapter. Furthermore, in appreciation of your exceptional achievement, Légende Communication may grant

you an honorific award underlining your distinctive contribution.

An Interstice™? ... It's about time!
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ORDER YOUR MASTER LICENSE
FROM LEGENDE COMMUNICATION AND GET YOUR

DIRECT DESIGN™ GUIDE

THEN START USING THE

DIRECT

CALEADER™ CONCEPT FOR ALL YOUR PROJECTS.* DESIGN'

GUIDE

FULL CONTROL + TOTAL FREEDOM

Design and sell your own Boundless Calendar™ PRINTS o 4

Draw up and sell international FRESCOS W/ 7 o
Produce and sell Boundless Calendar™ GAMES L N o

Set up and teach Boundless Calendar™ COURSES [ powen i SERVE

Design and promote universal LANDMARKS**
INNOVATE new Boundless Calendar™ prototypes
DEVELOP new Boundless Calendar™ applications
PROMOTE your projects...

O NV A WN R

*Limited to one point of sale. See 'LICENSES' section next for more details.
** See « INTERSTICE™ LANDMARK CONSTRUCTION LICENSE » in the 'LICENSES' section below

THE 50 PAGE TIME-SAVER DIRECT DESIGN™ GUIDE COMES WITH THE MASTER LICENSE

Whether you are an individual or a business, the DIRECT DESIGN™ Guide is a helpful companion for original artworks
(frescos), architecture* (landmarks), business (publicity), commerce (prints), leisure (games) and education (courses); and
this, at a very affordable price. It will help you proceed with a coherent conception of yours. This basic technical
information will pave the way for you to achieve an original work for any year you want. For instance, if you wish to
proceed with a design for 2035, these guidelines will provide you with the information needed to achieve your creation for
that specific year so it is accurate, functional and ready to be implemented. After that, you'll be in a position to update it
year after year. Subject matters are listed below so you may know exactly what to expect.

* Regarding architecture, the rights granted by the Master License are strictly limited to design and promotion. Sale/construction is prohibited without
first having acquired the Interstice™ Landmark Construction License from Légende Communication.
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DIRECT DESIGN™ Guide CONTENT

1. CALEADER™ DATES

e General date layout guidelines

e Examples of various weekly patterns

e Basic methods for differentiating week/weekend groups
e Date listing

e Weekly display of months' beginning and end

2. DATA RELATED TO THE GREGORIAN CALENDAR

e Anatomy of the Gregorian year

e The 14 year models

e The 28 month models

e Duplication of an identical month model within the same year
e Reuse of a month model in subsequent year

3. PLANTS CALEADER™ FRESCO: Monthly design notions

4. 3D BRICK-WALL CALEADER™ GAME: Data for any lunar or solar calendar

5. INTERSTICE™ CONSTRUCTION

e Proportions: psychology of perspectives

e Surroundings and location

e Interstice™ elements' layout and display

e Interstice™ appellation of the construction
e Public access to the Interstice™

6. QUICK TIME REFERENCE TOOLS

e Over 50 years of instant reference (2020 to 2075)

e (Caleader™ samples of all 14 year models of the Gregorian calendar

e Listing of all 28 month models of the Gregorian calendar — all in Caleader™ format
(Archetype collection needed to display any given year)

e The 28 year cycle of the Gregorian calendar

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.

Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1 418 265 6625

www.legendecommunication.com

page 50



LICENSES



W05 UOIEDUNWWIOI9PUISI|@OJUl  WO0D UOIEIIUNWILOIaPUISI MMM  6Z99-G9Z 8T '[91  YIAY YTD epeue) (93ganp) 29gany ‘3||IA-93NeH ‘EX0g Od ‘UOIIedIUNWWO) 3puasa]

"PanIasaL sYBU ||V "020Z-966T @ 3Y8AdoD uonesunwwo) apuasy Jo Asadoud [en3oa|a3ul dAISN|IXD dy3 st SINIFNTTI 1VIIHAVYD S,IDVINT NV NIHLIM OML PUe JAIS J0 sa1ids ul sajep Suliayies ul sisisuod yaiym 3dasuod ,,Japeajed ayL
's99) Suljpuey so/pue Suiddiys ‘saxe s|qealjdde sn|4 *a2130u Jond Inoyum adueyd 03 193[gns pue AduaLund uelpeue) ul aJe slid

*1da5u02 ples 3y} Wouy PIALIAP 3onposd mau Jayio Aue Jo ‘uonedsijdde aiemyos e ‘9jdwexa 4oy ‘aq ued 3daduod ,,Japes|e) 3y} uo paseq }PNPosd Mau Y
*UOIIBIIUNWIWIOYD SPUISIT WO ISUSIIT UOIIINIISUOD YIDWPUDT ,,3313533U] dY) palinbae Suiaey 1sily INOYUM paqgiyodd S| uoidNIIsuod/ajes “uoljowold pue ugisap 03 payiwi| Aj3olIs e asuadlT Jaisopy aya Aq pajuess syysil ayy ‘@4n1oanydse Suipseday
"1da5u02 ,,Japeaje) ay3 jo Apadoud [en3aa)j|alul S,uoIEdIUNWWOD 3PUSYT JO Sullsalie Juawalels WSIIAdOd 8y Jeaq Isnw J4om AIaA3 1ey) Sulag WOYM JO SUO “SUOIIIPUOD PUE SUOIIDIIISAI 0} 193[gNS Je SasUD| ||V

ou' ou ou  ou (-¢ plaom (T) duo 03 payWI *SIIIUNOI JO JaqUINU BY} 3ISNIDN
T / 40 ss9|pJesal ( 24n1a311yd.e SUIpN|oXa) SPIMP|IOM SHIOM ,,J3pES|ED ||9S Pue 9npo.d 01 SIHOIY JINILILIT 995USDI| 3Y) s1ueIS a5UaI|T PLIOM SYL alyom
ou | ou ou | ou *AJunod (T) @uo 01 pallWIT ‘|9A3| |euolleU 1€ 3|es 3ISNIDN
T 4 40 sjutod SSa|1uNod 38 ( 24n3PaUYdJE SUIPN|IX3) SHJOM 4, Japed|e) ||3S pue 9dnpoid 03 SIHOIY JIAIILI4I1 99SUdDI| BY) SIUBIS 3SUaIIT [DUOIIDN BY L IYNOILVYN \/
=\
ou ! ou ou  ou "uoIsSIAIpgns ,AJ3unod (T) auo 01 paywi] "AJ0111I9) JO 91e1S ‘9dulnoad ‘Quawiedap ‘UoIUED B Se YdNS UOISIAIPGNS ,AJJUNod B UlylIm 3jes 3ISNION \
;S e 4O sjul0d SS9|3UNO0J 1€ ( 3UNIBYIJEe SUIPN|IXI) SHIOM ,,J9peale] ||9s pue 3dnpoad 01 SIHOIY JINILIHIT 29SUI| BY1 SIURIS asUaIIT [D1I0III3 [ SY | IVIHOLI¥YIL —
*x 2 =
*A1031149) UBAIS B UO 3|esS Jo sulod Maj e Ajuo Suiney auoAue 1oy |eapI S| aSUIIT 3|DS-JO-1UI0d Y| =
*02$24} 9} 40} asu3IIT 3|bS-fo-1ulod duo aiinboe Ajpusnbasuod 3snw noA ‘enbiinoq 1eys ul ,,Siopesje) JnoA
Bul||9s 104 3Jps fo juiod Jua4ayul s,a5udII7 4331SDIA 9yl Buisn Apeadje aie noA 22ulS “uSisap JNOA uo paseq 03sauy e 9zI|ead 0} NOA Sy Sse auoawos \
U OU A A A A A 1eY) ANV ‘@nbinog auo ui 1daduod ,,Japes|e) syl Uo paseq SIepus|ed |euoileualul umo JnoA 3ul||as aJe noA jeyy aaueisul 4oy Aes 197 :9|dwex] = 3ISN3dN \l\.ﬂ’.y\
_10- EX
*a5ua2|7 3|bS-Jo-1Ul0d € 01 323[gnNs SI d|es Jo julod |euonippe Yoe3 ‘s9133ud PauUoIIUSWIA0GE dY) JO dUO 31vS-40-INIOd _ﬂ

0} Suipuodsaui02 3|es Jo Julod [ellul Y3 SISA0D asUIT Ja1soN 3yl "uonedijdde mau (T) auo Jo 3onpoudAq (T) auo Jo (swes) 1onpoud aunsia| (T) auo
10 (02s94y) ya0mpe (T) auo Jo (Sulyseal) sndwed |ooyds (T) auo Jo anbiinoq (T) auo :sa13us SuiIMo||o) ay3 Jo auo 03 Suipuodsallod IVS
-40-1NIOd (T) INO e ( 24n303nYydJe SuIpnjoXa) 3JOM ,,Jape3[eD JUO ||3S pue 9dnpoid 01 SIHDIY By} 99SUI| BY1 SIueIS asuadl] ajbs-fo-1ulod 3y

"}l 01 PaUIQWIOD 9 910J249Y3 ABW MO|9Q SISUIIT *9SUDI|| J19Y10 Aue 1oy d1isinbauaud e S| asuadl] 43ISO 9YL =
‘pu? SIY1 03 19UJBIU| dY] JO 3SN UNOA 10} a5UIIT 3|bS-f0-1UI04 dUO BJINbIE ISNW NOA “lauIBIU|
91 U0 1 [|9S OS|e 01 YsIm NV ‘@duelsul Joj anbiinoq auo 1e 1onpoud ,,Japesje) e [|9s NoA JI 05 *9yps fo 1ujod SUO Se PaJaPISUOI S| 1DUIAU| =
*IDpu3|p2 Up1iobaib sy 01 saljdde Ajpsow aping siy) ul paulejuod elep ;910N ‘saiepdn AjeaA
Suinsua s11 pue ‘ysim noA JeaA Aue 1oy sinoA Jo uondsduod JuaJayod e alesoged sdjdy Yaiym 3aiND «.NDISIA 1I3HId Y3 YUM SSWO0I 9sudd|| Siy L

ENVE o] I
R el A P I I ‘uonjedlidde mau (T) auo Jo 1onpoudAq (T) auo Jo (swes) 1onpoud ainsia| (T) SUo 40 (03s3Uy) yJomue (T) suo Y3LSvIN
Jo (8uiyoeay) sndwied jooyds (T) auo Jo anbiinog (T) aUo :Sa1IUD SUIMO||04 3Y] JO BUO 01 SPUOdsa.I0d YaIYM J1VS-40-LNIOd (T) INO 01 paHWIT =

'suonedlidde mau se ||am se syonpoudAq ‘sadAjoloud ,,Jopesje) mau ajeaouul osje Aew

9H/S "1d32u0d ,,J9pes|e) 3yl Uo paseq 3s4N0d (T) auo Jo awed g¢ (T) auo ‘03sau) (T) auo ‘syuud ag Asyl Aew ‘(s)340m umo Jay/siy ||as pue ajowoud
‘9anpoud ‘uSisap 03 Paj1IUS S| 99SUDI| BYL ("S|IEIBP JAYMNY U0} MO|D( ISUIIIT UOIIINIISUOD YIDWIPUDT ,,30115433U[ BY1 }IBYD) "24n1091YydJe

40 uondadxa 3y} 01 ‘s193foud SUIMO||0) SNOLIEA Y1 JO BUO 10} 1d3IU0D ,,,1BPESIED BY) 01 SIHOIY IDVSN 935UBI| BY) Sjuess mmtmw.m 131D BYL

W 2 W ) M g nﬂ AYVYINIANS anbpnog auljuo Jno ur sjgeliere « SISNIDI
$ 2845 3 8 8

2 g ¢ - /

2 0% A >z A <

g : s -

= 5 —

o o Jepuae] ssa|punog

2

Tapeajey -

*



*UOIIBIIUNWIWIOYD SPUISIT WO ISUSIIT UOIIINIISUOD YIDWPUDT ,,3313533U] dY) palinbae Suiaey 1sily INOYUM paqgiyodd S| uoidNIIsuod/ajes “uoljowold pue ugisap 03 payiwi| Aj3olIs e asuadlT Jaisopy aya Aq pajuess syysil ayy ‘@4n1oanydse Suipseday
1dadu0d ,,Japeaje) ay} jo Auadoud |en3oa|aiul s,uoliedluNWWO) apuada 40 Suiisanie Jusawalels S1Adod ay3 Jeaq Isnw J4om AJaA3 1ey3 Sulag WOYM 4O SUO “SUOIHPUOI PUB SUOIIINIISAI 0} 193[gNS a1 Sasuaddl| ||V

W05 UOIEDUNWWIOI9PUISI|@OJUl  WO0D UOIEIIUNWILOIaPUISI MMM  6Z99-G9Z 8T '[91  YIAY YTD epeue) (93ganp) 29gany ‘3||IA-93NeH ‘EX0g Od ‘UOIIedIUNWWO) 3puasa]

"PanIasaL sYBU ||V "020Z-966T @ 3Y8AdoD uonesunwwo) apuasy Jo Asadoud [en3oa|a3ul dAISN|IXD dy3 st SINIFNTTI 1VIIHAVYD S,IDVINT NV NIHLIM OML PUe JAIS J0 sa1ids ul sajep Suliayies ul sisisuod yaiym 3dasuod ,,Japeajed ayL
's99) Suljpuey so/pue Suiddiys ‘saxe s|qealjdde sn|4 *a2130u Jond Inoyum adueyd 03 193[gns pue AduaLund uelpeue) ul aJe slid

*1da5u02 ples 3y} Wouy PIALIAP 3onposd mau Jayio Aue Jo ‘uonedsijdde aiemyos e ‘9jdwexa 4oy ‘aq ued 3daduod ,,Japes|e) 3y} uo paseq }PNPosd Mau Y

‘S,M0JI0WO] se ||]oM se suoljeaua’d

s,Aepoy Aq paJiwpe aq 03 9|q11dadsns 3daduod Sulidauold e S9INISU0D YJeWpUe| BY| "UOIIEXE[3J 0} 9|geloAR) SUl1}9S UBGIN UE Ul S9oURJa)al |eJodwa) ASNIDI
A OU OUOU;oOU ououi SHINSUODBWOD Aew ayjI|e s|ed0| pue SISLIN0] “aJaymAue wody ‘suoAue 03 asdwi|S e je ejep sapiaoad 11 ‘joquiAs [eanynd a|qiSuel e Suleg "aunaNydIe NOILONYLSNOD
ySnouy ssauanbiun sy ssa1dxa 03 AJIAI1I3||0D YSIMB[ U3 SMO||B YIDWPUDT ,,, 39/1SI3U[ WO[DYS 33 ‘IBPUS[ED USIMS[ 33 JO UOISIaA [BJN3Ia1IydJe ay) Suleg ewpuen
‘9013sn[ pue aoead 03 suolielidse 31ew i8] S1 Se ||]9M Se - YHIGaJ 03 YHIG WOy - DUSISIXS S,|9.JS| BUI[INO wSORSISUI WOIBYS
$94N30NJ3IS €T S1| "9U01SI|IW [BANYNI/|BILIOISIY B SI )| “BJNIUA 1U0IIRYIYD.E Ad)-uiny anbiun e s1123/0.d (X7IS) J4oWpPUDT ,,32135133U[ WOJDYS Y|
*asU30IT U0I3INIISUOD YIDWPUDT ,,32115433UJ SUO 0} 3193[gNS sI 1daU0D SyJewpueT ,,32/35133U[ Y} UO Paseq YIewpue|
€ JO UOI30NJISUOD [BUOIIPPE Yoe] "jJewpue| (T) aUo JO UOIdNIISUOD O 3[eS 9y} 0} PAMWI| S| aSUIIT UOIIINIISUOD YIDWPUDT ,,d211SI23U[ BY| =
*UOIIEIIUNWIWOD PUSST WIS ISUSIIT UOIIINIISUOD YIDWIPUDT ,,32115433U] 3Y} paJinboe 1si1y Suiney 03 Jolud uappiguoy 340434943
S| }JeWPUB| YINS JO UOIIONIISUOD 4O 3jes ay] dsodund ainydoaiydJe 4o) 1da3u0d ,,J3pesjed ayi 40 ash 3yl Inoge suolledljdwi ay3 pueisiapun
0} J9PJO Ul UOoIIeW.O)Ul Pale[al 8yl AjjnyaJed peas asea|d 0S uoI1dNIISUOd SH Yum paadoud 03 uoleziioyine Ajnp pajuess aq 01 30afoad ay3 Joy 3ISNION
Ou: A OuUjioOU: OuU:oOU: OUu J3PJO Ul 92U 1B PalJIIouU 3¢ P|NOYS uoledlunwwo) apuada] 4aAng e yum juswaaude ajes e Sujuue|d aue noA 41 oS s1ysis uonowoud pue udissp NOILDNYISNOD
03 payiwi| A|9|0s aJ4e NoA “JanaMoH ‘Juem noA se siaAnq |erpualod Auew se 03 wayl 31 ONOYd PUe ysim noA se ,,$32/3s433uj Auew se N9|SIQ Jdewpuer ,,92135493u]
01 P3[}13Ud UBY} 3Je NOA ‘9asua017 4a1SbyN B Sy “3dadu0d ,,19pes|e) ayl Uo paseq (,,22/115J33uj PaWIa]) SIepuUS|ed d1U03IYDIe |eUOlIBUIRIUI
@10wo.d pue udisap 03 SLHOMN 2y pajuesd s1 9asuadl 433SbJA DY ‘UoIeIIUNWWOD) SpudST WO ISUIIIT 123SDJA dY3 40 uolyisinboe uodn =
*1d2ou0d yJewpuel
w:22/1543]U] BY1 UO Paseq yiewpue (T) U0 @1INE YO 1135 OL , LHOIY JHL 995USI| BY) SIULIS aSUS/]T UOIIINIISUOD YIDWPUDT 4, 31ISI3]U] BY L
*asuaI7 pl4OM 4O [DUOIIDU ‘011031443 € 104 J1BYHD 3d0 p|n0d NOA ‘sasuadl] ajps-fo-1uiod a|dinnw SulAng ueyl Jayies ‘(€S spIM e uo sawes
ouloul o1 A loulou|ou 959U JO Aue 19)JeW O] "3asuadl] a|bS-fO-1Ulod duo 01193[gns s swes pajayiew juanbasgns yoe3 ‘ajes Jo juiod (T) auo Joy swes |ernul ay3 JOA0D 3ISN3ION
Aew asuaory 4a3sopy 9yl “d|es-jo-1ulod uad swes pajadJew (T) suo 03 papwi] "paladew Suiaq awes Alans pue yoea 4oy paJinbad si asuadl| siy L 3Y¥NSIIT
"1d2ou0d ,,Japeaje) ay3 uo paseq (swesd) 1onpouid ainsia| duo (T) ||9S pue 22npoud ‘udisep 01 ,SLHDIY 3y1 835Uyl 33 s1ueJd asuadl] a4nsia7 ayL
*a5Ua2I7 3|ps-fo-1ul0d duo 03 23[gns
ou|ou|oufou| » |ou|ou SI ydomie Juanbasqns yoe3 “yuomiie Ajjeryul 3yl JaA0d Aew asuadrg 493\ 9YL N40MLE (T) dUO 01 PaWIT "dPISINO JO apisul 9q M Aew ‘aoueisul 3SN3oM
10} 03534 € Se |aNs 1d9JU0D ,,J9PE3|ED Y1 U0 Paseq y40Mmie (T) SUO ||9s pue 92npo.d 01 SIHOIY BY1 995UDN| BY) SIUBIS aSUADIT HIOMUIY YL AHomiyv
*J0U JO p|0s ‘sndwied 3pISIN0 JO UO SPeW }JOM ,,Japeale) yaes Joj saljdde sunpadoud swes ay] -AjAioe Suiyses) oy panwi|
Aj3o113s S1 a5Ua217 UorLINP3 Y3 AdUIS s13f0ad 3SBY3 JO BUO YdEBD U0) aSUIIIT 3|DS-{0-1UI04 SUO AIINbIE ISNW UOIINNISUI Y] ‘(U19YMBIS|3 JO |00YDS
1€ )J0M}JE DAI]RI0IIP B SB) 035344 B JO W.O0J Y3 Ul 31 93npoud Jo ‘(9aueisul o) Suisiedpuny 4oy ‘|00yds ay) 03 pazijeuostad siapuajed [euoljeulalul)
OUiOU:OUiOU iOU | A :ou i U350} pajuem 1 ieyl pue 1daduod ., 9PEd|e) Y] UO PISE] 3IOM B 3INPOId 0] JUSWUSISSE BY) UDAIS SEM SSEJD B JI ‘D|dWEXD Ue Se :SUOI1EIIIadS = ISNDN
TVNOILYINa3
"95U3317 3|bs-f0-1Ujod SUO 0} 393[gNs I
sndwed Juanbaqgns yoe3z ‘sndwed Ajjeniul ayl Janod Aew asuaarg 4a3sojn 8yl ‘sndwed (T) auo 03 paywi] ‘(AusiaAiun o 983)|0d ‘jooyds ysiy ‘looyds
Asejuawa|ad) sndwed jooyds (T) suo e 3daduod ,,Japes|e) ayl yoeal 0} LHOMN JNILI4T uonnsul Buluses| (T) auo sjuesd asuadlg (puoipINP3 sy
2 3 %2 0 § 2 @ AYVYINIANS anbpnog auljuo Jno ur sjgeliere « SISNIDI
m m M 2 m m % : ! : !
3 22 ° 2 5 8 I y;
= LA 5 5 N\ <
P : ES |
wi. W.. Jepua|e] ssajpunog B
2

Tapeajey -

p
v,

2)

*



*UOIIBIIUNWIWIOYD SPUISIT WO ISUSIIT UOIIINIISUOD YIDWPUDT ,,3313533U] dY) palinbae Suiaey 1sily INOYUM paqgiyodd S| uoidNIIsuod/ajes “uoljowold pue ugisap 03 payiwi| Aj3olIs e asuadlT Jaisopy aya Aq pajuess syysil ayy ‘@4n1oanydse Suipseday
"1da5u02 ,,Japeaje) ay3 jo Apadoud [en3aa)j|alul S,uoIEdIUNWWOD 3PUSYT JO Sullsalie Juawalels WSIIAdOd 8y Jeaq Isnw J4om AIaA3 1ey) Sulag WOYM JO SUO “SUOIIIPUOD PUE SUOIIDIIISAI 0} 193[gNS Je SasUD| ||V

W05 UOIEDUNWWIOI9PUISI|@OJUl  WO0D UOIEIIUNWILOIaPUISI MMM  6Z99-G9Z 8T '[91  YIAY YTD epeue) (93ganp) 29gany ‘3||IA-93NeH ‘EX0g Od ‘UOIIedIUNWWO) 3puasa]

"panJasal s1ySu ||V '0Z0Z-966T @ 1YS1Ado) "uonesiunwwo) apuase jo Auadoud [en3as|a1ul 9AISN|OXD Yl I SINIINTTI TVIIHAVED S, IDVINT NV NIHLIM OML Pue JAIH Jo sa1as ul sa1ep Sulayies ul s1sisuod yaiym 1dasuod ,Japes|e) ayL
's99) Suljpuey so/pue Suiddiys ‘saxe s|qealjdde sn|4 *a2130u Jond Inoyum adueyd 03 193[gns pue AduaLund uelpeue) ul aJe slid

*1da5u02 ples 3y} Wouy PIALIAP 3onposd mau Jayio Aue Jo ‘uonedsijdde aiemyos e ‘9jdwexa 4oy ‘aq ued 3daduod ,,Japes|e) 3y} uo paseq }PNPosd Mau Y

WO0J UOIIBIIUNWWO0JI9pUSZa|@Y|IS 01 PapJemio) aq pinoys 12af/o.sd y7/s ay1 inoge Adinbul Auy
*anbilnog auljuo JNo uo A|]SAISN|OX3 3|ge|IBAR DJE S3SUII| INO ||

"PAAISS ISUl} ‘DWOD ISl

“} pling Jo/pue ||3s
01 9|q1812 2 Aj3WIYN [[IM 3SUSIIT UOIIINIISUOD YTIS Y} paseyoind Suiney wuly ay3 Ajuo ‘@auelsul Joy spualjd [elpualod aAiadsal 413y} 03 Jiewpue)
2y} Sunnowoud Ajsnoaueynwis swuUly 3JN303YdJE M3} B 9I9M 3J3Y) 4l OS °UOIIEIIUNWIWOYD dPUSYT WOy asuadl] UoIdNIIstod YIS dYyi aseyaind
01 sey 123/04d Y7IS Y} alinboe 03 Suizuem auoAuy ‘noA 1oy 193f0id Y7IS dYl dAISSJ 10U SIOP ISUIIIT J2ISDIAl Y3 JO UOIHSINbIE INOA 1By} 310U 3sed|d

's24njeay syl 40 Aue asn Jo yowpuoT ,,32135433U] WoDYS 3Y3 1ING ANV 113S ‘ILONOYd ‘NDISIA ‘AdIAON
‘2SN OL ; SLHOIY 3Y3 ,295u321| Ajuo pue BUO SII SJUBIS 3IU2I[T UOMIINIISUOD YTIS BYL "UONEIIUNWWO) dPUIBYT W04 FSUSD]] UOIFINIISUO) JIDWPUDT]
W290115127U] WIo[DYS 9y} paJinboe 3sui Suiney 03 Joud usapplqio) 31043J3Y3 S| JJewpue| Sy} JO UOIIONIISUOD JO 3jes 3yl ‘asodind aunjoanydle
10} 1d32u0d , Japes|e) ay) JO 3N ay] INoge suonedljdwi syl puelsIapun 0} JapJo Ul uollewsojul Juasasd ayl Ajjnjaied peas ases|d 0§ "UOIIINIISUOD
S Ym paadoud 01 uonezuoyine Ajnp pajuess aq 03 193foud a3 JOj JSPIO Ul SJUO 1B PIANYIIOU 3 [|BYS UOIIBIIUNWWOD Spuase “Jewpue| ayl pjing
10 ||9s 03 Suiuue|d a4e noA §i ‘Ajrewny|n ‘saySi uonowoud pue uofiezijeuosad oy paywi| 29 A|3|0s ||IMm NOA JaAamoH "ysim noA se s1aAnq |eizuaiod
Auew se 03 yJuewpue| 3y} jo uoneidepe JNOA 10woid 01 PIAIIUS 9Q OS|e ||IM NOA ‘935U3IIT IS B SY "UOISIA SIY 0} Sulpiodde sjusuodwod
S} pue 123f0id X7IS 2y1 Ajipow 03 SLHOMN ay) pajuesd aq [|Im 995UIDI| BY3 ‘UoIIEIIUNWWO) dPUITDT WOIY ISUAIIT 43ISO Y3 40 uollsinboe uodn

'9J2Ua3I7 Uuoi3on43suo) yJibwpunbT ,,82135423U] WOIDYS 0} ISU3IIT 491SDIAl WOJ

W92135493U] WojeyS

W 11SI33U]

1onpoudAg

*kx

2J4nsia

S}omuy

uoleanp3

syuud ,,Japeaje)

AYVININNS

NN

Jepuaje] ssajpunog

Tapeajey -

-

—

anbinog auluo uno urajgeiere ¢ SISNID|T

*



- Ea#leader“

Boundless Calendar

A N\

TRADEMARKS. Caleader, Boundless Calendar, Interstice, Shalom Interstice, Direct Design (Guide) and The Power to Serve are trademarks

—

PRECISIONS -

of Légende Communication. Copyright © 1996-2020. Tous droits réserveés.

LOGOS. The 11 phases of the moon positioned in circle from top left to top right constitute the logo identifying Légende Communication.
Copyright © 2001-2020. All rights reserved. / The 7 diamonds positioned in a curve, which 5 are yellow and 2 green, (also its hebrew
version [6 yellow and 1 green]) constitute the logo identifying the Caleader™ concept of Légende Communication. Copyright © 2013-
2020. All rights reserved.

ENTITLEMENTS AND RESTRICTIONS. Your purchase of the Master License from Légende Communication grants you entitlement for the
following usages of the Caleader™ concept for your own personal and commercial purposes - restrictions and conditions apply.1

e Perpetual sale of printed Caleaders™. Limited to one point of sale. Each and every additional point of sale is subject to the
acquisition of one (1) Point-of-Sale License.

OR Design and sale of a Caleader™ fresco. Limited to one (1) fresco. Each and every additional fresco is subject to the acquisition of
one (1) Point-of-Sale License.

OR Conception, production and sale of a Caleader™ game. Limited to one (1) game - and one (1) point of sale. Each and every
additional marketed game is subject to the acquisition of one (1) Point-of-Sale License.

OR Set up and teaching of Caleader™ courses. Limited to one (1) teaching campus. Each and every additional campus is subject to
the acquisition of one (1) Point-of-Sale License.

OR Innovation and sale of a new product or application.2 Limited to one (1) new product or application. Limited to one point of sale.
Each and every additional new product or application is subject to the acquisition of one (1) Point-of-Sale License.

OR Design and promotion (not sale nor construction) of Interstice™ landmarks. Each and every sale or construction of an Interstice™
landmark - INCLUDING THE FIRST ONE - is subject to acquiring the Interstice™ Landmark Construction License.

Licenses are not transferable. They therefore cannot be assigned, sold or sublicensed to a third party. All licenses are available
exclusively on Légende Communication's online boutique.

AUTHORSHIP EXCLUSIVITY. Légende Communication permanently retains authorship and ownership of the Caleader™ concept (dubbed
concept subsequently). As a result:

1. The rights granted to you upon purchasing the Master License, means in no way that you have become owner of the Caleader™ concept;
2. The concept cannot - in any circumstances - become your exclusive property;

3. Innovating Caleader™ prototypes, new products and/or new applications from the Caleader™ concept does not grant you the
right to claim authorship of the Caleader™ concept;

4. You may not attempt to prevent others from using the concept even if they compete you;

5. You are not entitled to sell, pretend selling or promise selling the concept to a third party so the latter would assume that he may
become its exclusive owner;

6. There is no delimited territory assigned with usage of the concept.

DISCLAIMER. Regarding the information within its websites, products and documents available for download, Légende Communication
(dubbed author subsequently) shall not be liable for any lost, expense, frustration or detrimental consequences, directly or indirectly, that
may result from these or their usage, even in case of errors or wrongly worded formulations by the author. The licensee shall therefore
assume the entire responsibility for his/her initiatives, may they be planning, designing, developing, producing, printing, selling, distributing,
marketing, advertising, building or otherwise. The promotional statements contained within are only hypothetical and do not represent in
any way a promise of economic success. Ordering a license excludes any service such as, among others, travel, research, training, consulting,
design, feasibility study, managing, supervision, realization or any other service of any nature.

! Usage and sale of Légende Communication's Caleader™ prototypes is allowed.
2 Innovating new prototypes, new products and/or new applications based on the Caleader™ concept does not grant you the right to claim authorship of the Caleader™ concept.

The Caleader™ concept which consists in gathering dates in series of FIVE and TWO WITHIN AN IMAGE'S GRAPHICAL ELEMENTS is the intellectual property of Légende Communication.
Copyright © 1996-2020. All rights reserved. Caleader and Boundless Calendar and Direct Design (Guide) are trademarks of Légende Communication. Tel. 1 418 265 6625 www.legendecommunication.com page 55






